o ONE BOY. SEVEN GUARDIANS. ONE WORLD TO SAVE.



A NEW GENERATION OF HEROES.
A WORLD WORTH SAVING.
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GUARDIANS OF PEACE follows Diego, a fearless street orphan
who discovers that an evil ruler known as Selfish is kidnapping
children and draining their life force to control an entire world.
Recruited by the legendary Guardians of Peace, Diego embarks
on an epic journey across seven extraordinary floating islands,
mastering the Seven Universal Energies while learning the true
meaning of courage, friendship, and sacrifice.

Combining the emotional heart of How to Train Your Dragon,
the humor of Kung Fu Panda, and the world-building of Avatar,
GUARDIANS OF PEACE is a franchise-ready animated adventure
designed to inspire children and families around the world.

“The power to change the world
begins within.”
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WHY THIS FILM MATTERS

The Challenge Facing Children Today

Children are growing up in a world

experiencing unprecedented levels of: Guardians of Peace Provides
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Emotional resilience
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Lack of emotional coping tools
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FROM VIDEO GAME
TO GLOBAL FEATURE FILM

Guardians of Peace is not starting from zero.

The brand already exists through a successful educational
video game and meditation platform designed to help children
develop emotional intelligence, mindfulness, self-confidence,
and inner peace.

THROUGH ENGAGING CHARACTERS, GUIDED MEDITATIONS, ( 00
AND INTERACTIVE ADVENTURES, CHILDREN LEARN HOW TO: (9] EXISTING FOUNDATION MR
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VISION

Transform a proven educational experience
into a world-class animated feature film
capable of reaching millions of

children worldwide.
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A FILM CAN ENTERTAIN. (/T i

A MOVEMENT CAN IBANSFI]RM LIVES. ! A b GE%IEB&NS

GUARDIANS OF PEACE is designed to reach

. pd

20-50 MILLION CHILDREN WORLDWIDE. - r/ j
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If just 1 in 10 children gains greater ( & m“:\\tﬁ ' gz :;Eﬂre'
emotional strength, resilience, compassion, N i“ a better world.

or self-belief through the film and . /_ Together.

its educational programs:

2,000,000- 3,000, 000

YOUNG LIVES POSlTlVELY IMPACTED
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EMOTIONAL  INNER  COMPASSION RESILIENCE FOCUS SELF-BELIEF
STRENGTH  PEACE & EMPATHY & COURAGE & SELF-CONTROL & CONFIDENCE
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CREATOR & EXECUTIVE PRODUCER Debra Artts is the Creator and Executive Producer of The Guardians of Peace,

H‘-'za.%gs—‘_, an ambitious global film and media franchise dedicated to promoting peace,

D E B R g unity, and humanitarian values through the power of storytelling.
A philanthropist at heart, Debra is the Founder of Playing For Change Foundatio
ARI ! \) ! | S @ a 501(c)(3) nonprofit organization that builds and supports safe parks,

playgrounds, and recreational spaces for children in underserved communities
 VISIONARY. PHILANTHROPIST. GLOBAL IMPACT LEADER:

around the world.

.t

impact on the lives of thousands of ch|ldren globally, partnering with local
communities to build spaces that inspire hope, health, and connection.

1 Debra believes that play is more than fun—it is a vital part of childhood
% '_ development and a foundation for a better future. Her philanthropic work
s | reflects her deep commitment to compassion, empowerment, and creating
lasting change for generations to come.

As Executive Producer, Debra brings her passion, vision, and leadership to ——
The Guardians of Peace, uniting a world-class team of artists, filmmakers,

and change-makers to deliver a powerful message of hope and |Hum|nate + il
a path toward a more peaceful world. :

-_ TN e I Through film, philanthropy, and purpose-driven partnerships, Debra Arth'_ s
i I HE \ Il continues to inspire action, uplift communities, and build a legacy that |
GUARD]ANS : creates real impact—on screen and in the world. 4

oF PEACE s

e
PBEBRD®D®D® ® |
= — @ PROVEN @ DECADES OF @ GLOBAL (8?7 BOX OFFICE ",.:' VISION FOR

LEADERSHIP EXPERIENCE PARTNERSHIPS SUCCESS = THE FUTURE

|— ]




Dl RECTQR & PRQ DUCER @ Héctor Echavarria is an Argentina actor, producer, filmmaker, entrepreneur,

= and former world martial arts champion whose career spans film; television,
{' ' real estate; and business development.
SHECTOR e --
> ,{‘ ; Over the past two decades, he has produced, developed, and participated
M in numerous commercial entertainment projects, working alongside major _
Eq HAVARR! = Fm studios, distributors, and theatrical exhibition partners. His experience includes
b ¢ A collaborations with companies such as Lionsgate; Sony Pictures; AMC Theatres;

ONARY. STORYTELLER. WORLD BUILDER. o and other leading entertainment organizations.
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s
* >\ Echavarria served as one of the principal producers behind AMC 8 Pictures” & |
% “To Die For” slate, helping launch Horror Monthly Release, an innovative theatrical
initiative focused on audience-driven genre content. The program generated millions Aﬁ* o
of dollars in box office revenue and established a successful nationwide distribution "2
model for independent horror films. As a result of that success, Héctor secured an ﬂ 4
exclusive nationwide theatrical distribution agreement with AMC Theatres for select | Gl
feature film releases. bz - -

;I’

{_ He is currently developing multiple film and media projects, including collaborations
G4 3 %‘ with legendary producer and screenwriter Ronald Shusett, co-creator of Alien and
“ Total Recall. He is also involved in projects with acclaimed Hollywood producer
Jerry Bruckheimer, including the feature film American Hostage. )2

=== @ Hector is currently working with legendary producer and screenwriter 4 - C ok
Ronald Shusett (Alien, Total Recall) on the development of new projects; blendlng T L
blockbuster storytelling expertise with modern market strategy. Hector is also working "?{ o
with filmmaker, Jerry Bruckheimer in a film call American Hostage. Hector is knwwn {f’, =
for his discipline, creative vision, and relentless work ethic. e 2

@ Echavarria continues to build global entertainment brands while dﬁn.nelopln-g[I {
high-impact film, media, and business ventures. i r
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DESTINY ENTERTAINMENT MANAGEMENT TEAM HAS WORKED WITH ¢ il
SCOTT FISCHER: He is a respected producer and expert in motion-picture financing

THE TOP BIGGEST MOVIE STARS IN THE WORLD TODAY 7. "{"
'f.l
et DEVELOPED AND PRODUCED;SOMEQR and distribution. He has developed and financed critically acclaimed and
successful films for Sony Pictures, Lionsgate, Dimension, The Weinstein

o THE BIGGEST BOX OFFICE HITS IN HOLLYWOOD HISTORY
Company and Relativity Media. Mr. Fischer has eclipsed the 100 MILLION DOLLAR

_-*'_
sales mark with several of his films.
i

W ; ot : 2 | @ RONALD SHUSETT, VICE PRESIDENT OF PRODUCTION: Ronald is a living legend
BROTHERS . : £ : - : e
P - . - of filmmaking. As the producer of some of the most important, genre defining
motion pictures of our time like Alien, Alien Vs Predator, The Minority Report
with Tom Cruise, etc. Mr. Shusett has generated over $1 BILLION DOLLARS in
worldwide box office in his 25 plus years as a Hollywood player.
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CHARLOTTE PARKER HEAD OF PR is known for being Arnold Schwarzenegger's
press publisher for more than 14 years : author Laurence Leamer called Charlotte
“the secret behind the great success of the famous actor.” Parker also launched
the carrier of great director James Cameron and Producer Gale Ann Hurd. 3
Charlotte was the head of promotion & PR for films such as : The Terminator, =~ = =
Aliens, Total Recall, The Swan Princess. Parker represents the public image of .
more than 200 stars and Charlotte has appeared in television shows in CBS, CNN
, ; - y NBC.
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MIKE DOBAN HEAD OF DISTRIBUTION is a specialist in all aspects of motion picture. o
marketing and distribution. He has relationships with all of the important cinema
circuit executives throughout the United States, including: AMC Theaters, Regal
Entertainment, Loews Cineplex, Cinemark Theaters, etc. Mike was Senior Vice-
President of film development at United Artist Theaters International. He was
responsible for creating film distribution for the international marketplace, he
negotiating film distribution rights for each market and securing cinemas for the -
exhibition of these films; developing and executing the marketing and distribution = * -
strategies for each film; oversaw creative process for marketing campaigns on both |
regional and local levels. Mike was also United Artists’ Senior Vice President of film
programming and was responsible for programming the domestic cinemas of Umted

MINORITY REPORT

- T A A B BRI Artists Theater Circuit.
- 1 i {,.. < * 4 —
W e [ /ﬂ‘ih ,  Destiny Entertainment continues to develop and produce high-impact films,
b, TRl g, ,  media and business ventures with world-class talent, visionary storytelling,
W ' and a globat strategy for success.
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